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TAKE-AWAYS FOR THIS SESSION 

• Learn the unspoken rules of  social media

• Social media best practices

• Tips & tricks to increase your reach & grow your following

• Foster creativity in the workplace 



WHERE DOES SOCIAL MEDIA FIT INTO YOUR 
ORGANIZATION?



UNSPOKEN RULES OF SOCIAL MEDIA

• Follow other groups back, across all 

platforms!

• Don’t overpost

• Post from your account, your ship is your 

brand

• Voice (first person plural as an organization 

& third person for the ship)

• Mind your grammar! 

• Use quality photos

• Don’t put “the” before your vessel’s name

• When you cant italicize your ship name, put 

it in ALL CAPS

• Be consistent! 



WHICH RULES CAN YOU BREAK?



SOCIAL MEDIA TIPS & TRICKS! 



SET GOALS! 



TAKE PRIDE IN YOUR WORK! 



THERE’S AN “APP” FOR THAT 

• Grammarly

• Bitly

• FireShot

• Hootsuite

• Canva



GRAMMAR, GRAMMAR, GRAMMAR! 

• Proofread

• Do not use the first person singular pronoun when 

referring to your boat, ship, or organization (even if  you 

are answering questions in the comments section)! 

• Don’t put “the” before your vessel’s name

• Proofread again 



IT’S OK TO FOLLOW OTHERS

• Makes you look like a team

player

• Keeps you in tune with the

latest trends

• Allows you to interact with

your followers

• Potential source of  content

GREAT!



BE DEPENDABLE & CONSISTENT! 

“Be the page you want to see on Facebook”

-Gandhi (just kidding) 



POST FREQUENCY

1-3 times a day 

1-5 times a day, some experts say 15+ times a day

1-2 times a day

1-2 times a week



ALWAYS BE ON THE LOOKOUT FOR CONTENT! 

• Join local ship watching 

groups (Facebook)

• Communicate with your 

captain & crew

• Get out on your boat

• Check your accounts for 

mentions and post tags 



IT DOESN’T ALWAYS HAVE TO BE ABOUT YOU! 



SHARE, SHARE, SHARE! 

• It’s free content & saves 

you time! 

• Diversifies your content

• Builds a sense of  

community 

• It earns you “social media 

love” points



SOCIAL MEDIA LOVE?



DON’T OVERTHINK IT

Remember to “get your 

head out of  the chart” & 

look around. Pay attention 

to what your followers are 

asking for. 



KEEP IT LIGHT



STAY ON TOP OF TRENDS



USE VIDEO! 



GOING LIVE 

• Announce it ahead of  time 

(whenever possible) 

• Make sure you’re posting from 

the correct account!

• You can test it before going live

• Introduce yourself

• Monitor the comments & 

respond when needed



DON’T USE CRAPPY PHOTOS



DON’T MAKE THINGS UP! 



INVITE NEW FRIENDS TO YOUR PAGE! 



CATER YOUR CONTENT DIFFERENTLY ACROSS 
PLATFORMS



DIFFERENT CONTENT FOR DIFFERENT 
CHANNELS! 



USE INSIGHTS TO KNOW YOUR FOLLOWERS

Instagram

Facebook



LEARN THE LINGO

Page Likes: When a unique individual likes your page

Page Follows: On Facebook this comes with likes, on twitter & Instagram this 

is synonymous with page likes. 

Reach: Reach is the number of  unique people who saw your content

Engagement: Clicks, likes, shares and comments on your content 



“WHAT METRICS SHOULD I TRACK?”

• All of  them if  possible

• Page likes/follows over time

• Weekly post reach will give you a 

“wow” factor

• Top posts



LET’S WORK TOGETHER: LEVERAGING 
COLLECTIVE ASSETS

• AJ Meerwald – 7K Page Likes

• Bark Europa – 25K Page Likes 

• Bluenose II – 8K Page Likes 

• Grays Harbor – 12K Page Likes 

• Picton Castle – 16K Page Likes 

• Pride of  Baltimore II – 23K Page Likes

• Sea Education Association/SEA Semester – 13K Page 

Likes   

• S/V Denis Sullivan – 3K Page Likes 

• Tall Ship Lynx – 12K Page Likes

• Tall Ships America – 3K Page Likes 

• U.S. Brig Niagara – 15K Page Likes



FINAL THOUGHTS

• Quality over quantity

• Listen to your followers

• Build a sense of  community 

• Have a little fun & be creative

Questions? Email Patrick@pride2.org


